Itau Day 2022

Letterings presented throughout executives’ speeches.

Sérgio Fajerman

cultura
itubers

New core values - Itubers culture
i

para

o cliente

Agente_
Quer
diversidade

P ra g & nte For us Ethics are non-negotiable

Corporativo | Interno



A gente_ We put the client first
NPS annual growth:

Individuals + 2 points

. Micro, Small, and Medium-sized
o NPS dos segmentos

IBBA +1 point
cresceu:

Pessoas Fisicas

Micro, Pequenas e Médias
Empresas

IBBA

We don’t have all the answers

Corporativo | Interno



A ge nte_ We have each other’s backs
vaide turma

e-NPS reached 83 points

e-NPS

chegou a 83 pontos

We value diversity

Corporativo | Interno
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Novos objetivos de
|
a

ro 2021, 33%)

* Aumentar a presenca
dep em
todos os niveis de
cargos, inclusive de

lideranga, para 27
(em dezembro 2021, 24,4%)

A gente_

E movido

por
resultado

New diversity targets for 2025:

= Increase female participationin
leadership positions by 35-40%
(33% in December 2021)

* Increase the presence of black
people at all position levels,
including leadership, by 27-30%
(24.4% in December 2021)

We are driven by results



Ricardo Guerra

¢ Digital

e Client-centric

Digital

Centralidade
no cliente

System modernization

dos sistemas

30% of our platform s already on
the cloud

da nossa plataforma
jaemcloud

Corporativo | Interno



Agilidade
de entrega

Agile delivery

i 8 times more improvements for
8 vezes clients
MEISNELES

para clientes

Focus on the best client
experience

Corporativo | Interno



Scale data

Dados em

Corporativo | Interno



Delivering more value to the
clients

Leila Melo

 Impacto
POSitiVO e Positive Impact

e Client-centric

« Centralidade
no Cliente

Corporativo | Interno
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Nossa
Nova Cultura

Pra gente, ética
éinegociavel

A gente trabalha
para o cliente

A gente vai de turma
A gente quer diversidade

A gente é movido
por resultado

Our New Culture

For us, ethics are non-negotiable
We put the client first

We don't have all the answers
We have each other’s backs

We value diversity

We are driven by results

Civil lawsuits arising from bank
errors (%)



Juridico Legal: -50% lawsuits (2015 — 2021)

. 0/
-50%
entradas e processos
(2015 -2021)

*relativizado pela base de clientes

Ouvidoria

; , Ombudsman: -30% of complaints
-30%

reclamagdes na ouvidoria
(2015-2021)

(2015-2021)

*relativizado pela base de clientes

Corporativo | Interno



Central Bank Complaint Ranking:
from 1st (Dec/15) to 12th (4Q21)

2.1 million clients receive monthly
offers to renegotiate debts

de clientes
mensalmente
recebendo ofertas
pararec r

Corporativo | Interno
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Reinsercao

Reinsertion:

mais de

@
20 mil
pessoas retomando

cartao de crédito
mensalmente em

2021

>20k people resuming credit card
use every month in 2021

Inclusao
Financeira
concessao de limites Financial Inclusion:

para incluir L. ;.
granting limits to 1.8 million

158 milhao people in 2021

de pessoasem

2021



ESG integrated into the business

56% already disbursed = BRL224

do compromisso billion

atingido
(from August 2019 to June 2022)

ja direcionados

De agosto de 2019
ajunhode 2022

Corporativo | Interno



Banking Alliance
115 bancos de 41 paises

US 70 trilhdes, ou seja, ¢ USD70 trillion, or 38% of global

38% dos ativos globais, assets under management
sob gestao

¢ 115 banks from 41 countries

-50% total emissions by 2030
-50% Carbon Neutral by 2050

emissoes totais até 2030

80% of our branches supplied with
renewable energy

das nossas unidades
abastecidas com
energia renovavel

Corporativo | Interno



0 ba NCo The transition bank standing side
da transicao

by side with our clients.

ao lado
dos clientes

Reducao e remogao

de emissoes

e Reduction and elimination
Engajamento of emissions
de clientes e Clientengagement

e Climate advisory
Assessoria climatica - Educational content

e Conteudo educacional - Technical Support

e Suporte técnico

Corporativo | Interno



Investimento

e . 1. Private Social Investment:
Social Privado

BRL764 millionin 2021

RS 764 milhoes
em 2021

Corporativo | Interno



Flavio Souza

/

Lideranca em

Banco de Atacado

EIER

em 2022

Corporativo | Interno

Itatii BBA
Wholesale Bank Leadership

IBBA Revenue
+23% in 2021

+28% in 2022
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indice de
eficiéncia

25%

Retorno sobre
o patriménio

28%

Efficiency ratio: below 25%

ROE: close to 28%

Value proposition appropriate to
each client



NPS =78 points

The global level of excellence
Nivel de exceléncia

global

+ Digital
+Simple

+ Efficient

Corporativo | Interno



L! d‘i"i anca Leadership in Investment Banking
em Banco de
Investimentos 30% of the volume originated in

_ Fixed Income
0%

do volume originado
em Renda Fixa

R@ Searc h Research for Individuals

para Pessoa Fisica

Corporativo | Interno



Oportunidades

« Maior share
corretora

- Tokenizacao
de ativos

entre os bancos
privados

agro

dedicados ao agro

Corporativo | Interno

Opportunities:
e Higher brokerage market share

e Asset tokenization

Agribusiness Leadership among
Private Banks

36 agribusiness platforms

+700 professionals dedicated to
agribusiness



Carteira Agro Agribusiness Portfolio
RS$71billion

+50%
Clientes Agro Agribusiness Clients
+200%

3.800 clientes 3,800 clients

Agribusiness Product innovation

Corporativo | Interno



maior
gid The largest FIAGRO in the industry

daindustria

Agribusiness Opportunities:

Market Share e Market Share
Modernizacdo

das plataformas
Novos produtos
Expansao trading e Trading expansion

e Platform Modernization

e New products

/

Corporativo | Interno



Tech Niche: focus on the life cycle
of tech companies

focada no ciclo de vida
das empresas tech

Relevanciaem Relevance in Corporate Banking
Corporate Banking

Credit Portfolio: +20%
BRL279 billion

Efficiency ratio: 17.8%

Corporativo | Interno



Preferred and Reference Partner

Leadership in the new payment
industry: +20% growth

Crescimento

Corporativo | Interno



ESG Agenda: BRL40O billion for

Agenda ESG
positive impact sectors (56%

Ye ANRN killa X
RS 400 bilhoes already disbursed)
setores de impacto
positivo

560@ jarealizados

Corporativo | Interno



Lideranga em
operacoes ESG
no mercado de

Leadership in ESG operations in
the local capital market

35% of the originated volume

capitais local

do volume
originado

O Itati BBA never stops

Nao para

Corporativo | Interno



André Rodrigues

de clientes

Market Share

(SMEs Publicacdo)

Raroc > 30 %

iVarejo 2030 -
Transformacao
SMEs

Evolucao da

Carteira de Crédito
RS bilhdes

CAGR 21,7%

Jun/17 Jun/18 Jun/19 Jun/20Jun/21 Jun/22

Corporativo | Interno

+ 1.5 million clients
14.6% Market Share

+21.7% CAGR Portfolio (17-22)
(SMEs Publication)

RAROC >30%

iVarejo 2030: SMEs
Transformation

Credit Portfolio Evolution



Carteira de Crédito
17-22 PMEs

Credit Portfolio
61
393

2017 2018 2019 2020 2021 Jun/22
M [tau

B Concorrente

W Concorrente 2

W Concorrente 3

Fonte: publicacoes

Crescimentoda
carteira de crédito Credit Portfolio Growth +23%

37% Revenue Growth (1H22 x 1H21)
jun22 xjun21

_ 100% EBT Growth (1H22 x TH21)
Crescimento de

da Receita

1522 x1S21

Crescimento de
no LAIR

1522 x 1521

Corporativo | Interno
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RAROC

1522

em 12 meses

Indice de
eficiéncia de
1522

em 12 meses

NPL Itau x Mercado

YoY

+0,7pp

-0,4pp
22%

T T T T T L T T T T T T T 1
119 2119 3T19 4T19 1720 2T20 3T20 4T20 1721 2T21 3T21 4T21 T2 T2

— it PME Mercado PME

Fonte: BACEN

Custo de créditoem
patamares inferiores ao pré-crise
Evolucdo Custo do Crédito / Carteira

Pré-crise
9,0%
B81%

T

T 2019 2021

Acumulado do 15 de cada ano

RAROC 1H22

+11p.p.in12 months

Efficiency Ratio 1H22

-8 p.p.in12 months

NPL Itad x Market

(Iltau SMEs and Market SMEs)

Cost of credit is at lower levels
than pre-crisis

Evolution of the Cost of
Credit/Portfolio
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Comparativo mix de porte
de clientes com o mercado

Itad Concorréncia Concorréncia 1 Concorréncia 2 Concorréncia 3

Fonte: if Data BACEN i Micro |l Pequena [l Média
t

set/2

Comparativo mix ratings
de bureau de mercado

B B
E e e Bl

taG Concorréncia Concorréncia 1 Concorréncia 2 Concorréncia3

M Melhores Ratings
B Ratings intermediarios
M Piores Ratings

Fonte: SCR Bacen + Score Serasa

NPS dos Negdcios

Aumento de

nos ultimos 12 meses

Comparative Mix of Client size x
the Market

Comparative Mix of Bureau
ratings x the Market

Client Centricity
Business NPS: 60 points

Increase of + 6 points in the last 12
months



Conquista de
; 800 n 1 1 +800 thousand new clients

Annual double-digit growth EBT

“Be the leading bank in the
corporate segment by being the
customers’ first choice, delivering
the best day-to-day experience
and advisory inimportant
decisions, with an outstanding
team recognized by market,
generating the most outstanding
and sustainable performancein
the sector”

Corporativo | Interno
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TOP BUSINESS

necessidades de crédito e serviqos mais elaboradas

<
>
o
-
w
o
=
<
=

SA0 PAULO (3 polos)

Legenda

Polo crédito + especialistas
cialistas

15 polos regionais com 60%
dos colaboradores (comercial,
especialistas e crédito)

1. TOP BUSINESS: More elaborate
services and credit needs; Specialized
and tailored services; Focus on
advisory

2. BUSINESS: Less sophisticated credit
and transactional services; Phygital
specialized services; Specialists in
different ecosystems

3. PRO: Simple credit and
transactional services; Preferentially
digital service; Specialized managers
that are promptly available; Clients
with “financial difficulties.”; Focus on
financial restructuring

4. EMPREENDA: Transactional needs;
Services at the branch or digital,
leveraged by self-service

Key
Credit Hub+ Specialists

Specialists Hub

15 regional hubs with 60% of our
employees (commercial,
specialists and credit)

+275 exclusive business platforms

+1.2 thousand points of service in
Brazil



NPS Global do Produto

em conta corrente

em cheque especial

Ultimos doze meses

Canais digitais

de transagoes

das vendas de produtos

Corporativo | Interno

Quality of the Journeys - UX
Global Product NPS
+27 points in current accounts

+23 points in overdraft

Last 12 months

Digital Channels
93% of transactions

52% of products sold
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trade finance
ativos estruturados
seguros

Modelo prospectivo
antecipando comportamento

Gestdo de Portfélio

Crédito Regionalizado
(Comercial como 12 linha
de defesa)

Gestdo deRisco
(Politicas)

Analytics e dados

Matriz de risco Cluster

1 Potencial de deterioragdo +

Clientes com maior
@ resnién:ia
Clientes com média
resiliéncia
Clientes com baixa
—
Clientes com maior

perfil deriscoatual  + deterioraggo

Increase and qualify solutions
e Trade finance
e Structured assets

e I[nsurance

Prospective model to predict
behavior:

e Portfolio Management

e Regionalized Credit (Commercial as the

1st line of defense)
e Risk Management (Policies)
e Analytics and Data

Risk matrix
Deterioration potential
Current risk profile
Cluster
G1. Customers with more resilience
G2. Customers with average resilience

G3. Customers with low resilience

G4. Customers with higher deterioration
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Dados como diferencial
Competitivo

Maquina de engajamento

Aumentar Principalidade
Gerar + Lifetime Value

Aumento acelerado de
clientes engajados em
nossa base de clientes
+4 p.p. em doze meses

Change Management

- Perfil das equipes

« Capacitacao Estruturante
(personalizada)

- Desenvolvimento
das Liderancas

« Comunicag¢ao Inovadora

Data as a competitive advantage
Engagement machine

¢ Increase principality
¢ Origination + Lifetime Value

Accelerated increase of customers
engaged in our customer base: + 4
p.p.in twelve months

Change Management

e Team Profile

e Structured Training
(personalized)

e Leadership Development

¢ Innovative Communication
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Beyond Banking

Novas Parcerias 2022

* E-commerce

» Gestao deriscos
Qualidade das Solucoes
Melhores Parceiros

Necessidades Reais

Sugeridos

Todos Trilhas Artigos Videos Podcasts

AA @ loginitaumeunegaciocombr &

Beyond Banking
New partnerships in 2022

e E-commerce
¢ Risk Management

Quality of Solutions
Better Partnerships

Real Needs



Atlas Project

o Innovative

o 100% Digital

o Data- and Design-Centric
Inovador . Disruptive

100% Digital
Data e Design Centric
Disruptivo

SMEs Itad Unibanco

CreSC|mle nto Sustainable Growth
sustentavel

S . Excellence in Risk Management
Excelénciana

Gestao de Risco High Profitablity

Elevada Rentabilidade Reference for Clients and for the
Market

Referéncia para
o Clientes e Mercado

Corporativo | Interno



Pedro Lorenzini

Sustainable growth and efficiency

L 4

Market Share
Crédito Paraguay
), Market Share
Credit 13.6%
Deposits 16.8%
Credit Cards 50%

Cartbes de crédito

| ;m

Corporativo | Interno



Uruguai

Base de clientes
+9% em12meses

Market Share
- Uruguay

Crédito
1 6 g o/ Client base +9% in 12 months

J A /0 Market Share
Depdsitos .
A SN Credit16.8%
14,6%

| A Deposits 14.6%
Cartggscc;:;redlto Credit Cards 50%
50%
Argentina Argentina

Share Flat

ManUtengao Credit and Deposits

do share

Créditoe
Depdsitos

Corporativo | Interno
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Chile

Aumentode
participacao
no capital

do banco

Crescimento
do market share
erelevancia

Colol

Reposicionamento
damarca

Chile

Increase of capital sharein the
bank

Market share growth and
relevance

Colombia

Brand Repositioning



Mercados Globais
e Tesouraria
Inovagao em

soluc6es estruturadas

Global Markets and Treasury

Innovation in structured solutions

Market Share Market Share:
Derivativos Derivatives 16%

1 6 iy@ Exports 17.5%
Exportacdo Imports 21.8%

17,5%
Importagao

21,8%

Expansao
em Produtos
Estruturados

Expansion in Structured Products

ESG funding, aligned to the
positive impact agenda

Captacao ESG,
alinhada a agenda
de impacto positivo
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Lancamento da
Digital Assets Launch of Digital Assets

digital
assets

André Sapoznik

L~ 10 rmaills ,;:'*j:, Fal «

+ de 18 milhoes
de clientes +18 million clients (+25% growth
YoY)

' A

de crescimento no ano

Corporativo | Interno



Maior negécio do mercado

de cartbes de crédito

Evolu¢ao do faturamento
de cartdes

+27,5%

AN

Jun/21 Jun/22

*Ultimos 12 meses

Corporativo | Interno

The largest business in the market
(41.6 million credit cards).

Evolution of credit card billing
(+27.5% trailing 12 month)
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- contestacdo de despesas

completa no app

tracking completo de cartdes
pelo app

- revisao das comunicacgbes

para aumentos e reducdes
de limites

Journey Improvements:

e fullin-app expense
contestation

¢ full card tracking through the
app

e new communication for credit
limit changes

Evolutionin invoice digitization
from 48% in 2019 to 90% in 2022



NPS: 72

Maior vendedor
de Iphone 13 do Brasil
no langamento

Largest iPhone 13 seller in Brazil at

+ de 160'( launch:

iPhones vendidos +160k iPhones sold
Revenue of BRL1.3 billion

e de RS 1,3 Bi NPS > 90 points

de receita

NPS > 90 pontos
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Client-centric instead of product

Gestdo por cliente or channel-based

e nao por produto ou canal

turamentot

REDE Total revenue: BRL340
billionin 1522 (+22%YoY)

RS 340 bi
no 1522 (+22%YoY)

Corporativo | Interno



#1in e-commerce 28.1% market
share 1Q22 | + 64% 1522 x 1S21

« Menor churndo
mercado Smallest churnin the market

A better journey for our clients

« Melhor jornada para and their customers
nossos clientes e para

os clientes dos nossos
clientes

Corporativo | Interno



Tecnologia como
vantagem competitiva

Orientacdo obsessiva
por dados e ferramentas
analiticas

como diferencial

Estamos aonde
0 esta

Corporativo | Interno

Technology as a competitive
advantage

Obsessive for data and analytical
tools

Client experience is what sets us
apart

We serve clients where they're at
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@VE1E0] 2030

Nosso futuro agora.

2 Interag¢Oes Digitais

> Base100

87% 92%

GM +3,4x

aml

Pré-crise 2T21 2T22

[z}, Contratagdes Digitais
3 Base 100
ey 9%
2% ___—°
373 437
315
100

Pré-crise 2T21 2T22

Produtividade ajustada ao fluxo
+97% vs 1519

Digital interaction evolution (base
100) (+3x)

Digital product and service
acquisition (base 100) (+3.1x)



Alexandre Zancani

Crescimento na
carteira de garantidos
RS bilhées

Jun/21 Jun/22

Jun/22 | A tri

Crédito
pessoal

Cartdes

Corporativo | Interno

Collateralized portfolio growth

Unsecured loans for individuals:
Personal loan +35.6% YoY
Credit Cards +43.1% YoY



Mortgage:
Ranked #1among private banks

1° lugar entre os bancos privados Payroll Loans:
Ranked #1in private sector and
pensioners (Dec/21)

1° lugar no setor privado e INSS

(e Cards: Market leader
Vehicles:

Lider de mercado Ranked #3 in origination

3° lugar em originagdo

Proporcionar Providing exceptional client

experiences efficiently

de forma eficiente
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NPS Contratacao

83 pontos

+21 pontos em 12 meses

NPS Imobiliarias

67 pontos

+37 pontos em 12 meses

Ranking
Reclamac¢do BACEN

Corporativo | Interno

Product acquisition NPS of 83 (+21
points)

Mortgage NPS of 67 (+37 points)

Central Bank of Brazil Complaint
Ranking:

From 5th placein 2H18 to 19th
placein2H21



Orgaos Publicos

Carteirade Public Sector:

Portfolio of BRL 8.7 billion (+91% in

12 months)
+91% em 12 meses

Veiculos
Redugao do tempo
de contratacdo de Vehicle:

2 horas (média) Reduction of product acquisition
para menos de time from 2 hours (average) to less
1 minuto than 1minute

i S (Note: for 60% of Individual
proposals)

+20 p.p.
de visibilidade
em operacgoes

Corporativo | Interno
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Sera

de crédito
dos brasileiros

o cliente para
alcancar equilibrio
em sua vida
financeira

de para
Motor de Decisdo de Crédito

de

Ferramenta de Gestdo

Robds para decisdo automatica

Pontos de inser¢do de novos
dados para decisdo cliente

To be the main choice of credit for
Brazilians and empowering the
client to balance their financial
lives



Unified credit platform

L 2022 Ambitions:
Ambicées 2022 Ambitions

10 products connected to the new

lataform
conectados anova P

plataforma +150 information sources in the
de client view

informacdo na
visdo cliente

agente_
é movido por
resultados

we are driven by results

we put the client first

serobcecado
pelos clientes

Corporativo | Interno



Carlos Constantini

Complete Investment Ecosystem

Clientes

Investment Ecosystem
(Investment Distribution)

DISTRIBUICAQ
INVESTIMENTOS Corretora
Ideal

Itad Private Bar

Rau Corretora

Corporativo | Interno
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Inteligéncia
Financeira

CONTEUDOE
EDUCAGAO

Investment Ecosystem (Asset
Management)

Investment Ecosystem (Content
and Education)
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Inteligéncia [T
Financeira ||/

_muE

investir,_
emqué?
beta

CANAIS

Yolinle] T
D © . $Music @

SOLUGOES
INVESTIMENTO

Our ambitionis to be among the 3
largest financial education and
content platforms in Brazil

Investment Ecosystem
(Investment Solutions)



299

Clientes

Investment Ecosystem
(Investment Services)

209

Clientes

Investment Ecosystem
(Origination)
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AVENUE
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K.
P
* ‘g g 119 offices already implemented

_. l . )
Escritorios j ; 100% of regions covered at the

implantados . end of 2022

das regides atendidas
ao final de 2022

+4,7p.p. a2 .
PP Market share evolution

(structured operations
certificates, real estate and rural
*21pp. a2 j credit bills and Funds)

We always seek to grow market
share

Buscamos sempre
crescer o market share

Corporativo | Interno
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+17 pontos

dltimos 12 meses Target 2025

Nossa aspiracao

Atingir a zona de
até 2025

@ Super app

Redesenho dajornada
de investimentos

NPS evolution



1 million app downloads

investment platform

plataforma de
investimentos

Corporativo | Interno



1 C@ rretora 1st bank broker with equities RLP
@E@ b anco and expansion of the fixed income

secondary market
comRLP Ac¢des e
ampliacao do mercado
secundario renda fixa
O melhor Private
para o nosso cliente
Outstanding Global
Private Bank - Latin America
(Private Banker International, 2021)
2021 | 2020 | 2019 | 2018 | Private Bank Awards: the best
2017 | 2016 | 2015 | 2014 |
A2 |30 | 2e0.] 2000 private bank for our clients

Best Private Bank in Latin America
(The Banker, 2021)

2021 | 2020 | 2019 | 2018 | 2017

AWARDS 2021

BEST PRIVATE BANK IN

ST 2016 | 2015 | 2014 | 2012 | 201

28,0% +R$660Dbi

de market em ativos
share no Brasil no Brasil
nos torna e no exterior
lider de mercado
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Itau Asset

Maﬁagement
maior asset privada
do mercado brasileiro

11,4%

de market share no Brasil

+R$813bi
emgestdo de ativos
13 vezes

Melhor gestora de fundos
Guia de Fundos FGV

Multimesas

Atingimos R$100 bi de AuM

em fundos de Retorno Absoluto

e‘

nedgerius | 1@l Asset

§ MacroOpps

Além de outros times acessados
exclusivamente via estratégias
Global Dindmico

Crédito
Estruturado

‘ . Quantamental

¥ Presente no Global Dinamico MM
¥ Possuifundo dedicado

Itad is the largest private asset
manager in the Brazilian market

+BRL813bn in AuM

13 times elected Best Fund
Manager

Multi-desks



Alexsandro Broedel

lional
13

i

¢ apimec

S ANALIST
E PROFISSIONAS DE IVVESTIENTD
D CAPTTAR

Ibri

msyluln Brasileiro de
Relagdes com Investidores

° PREMIO ABRASCA
relatério anual

2T2018  2T2019 2T2020 2T2021 2T2022

indice de eficiéncia-

Brasil

crescimento da DNDJ em relagao
ao mesmo periodo do ano anterior - Brasil

crescimento real da DNDJ em relagdo
ao mesmo periodo do ano anterior
(deflacionado pelo IPCA) - Brasil

Corporativo | Interno

The bank has received recognition
from the market on multiple
occasions regarding the way we
communicate.

Best efficiency ratio in our recent
history



1521

América
Latina

Brasil
1521

Negacios e
tecnologia

Brasil com
investimentos

Programa
eficiéncia
Transacionais,
pessoal, terceiros
edemais

1522vs.1521

Investimentos

(22,0

Evolution of our expenses

Corporativo | Interno

1522
Brasil

América

Latina

1522
em RS bilhdes

Cidadania Financeira

Inclusdo e Empreendedorismo
Financiamento em

setores de impacto +
Investimento responsavel
Transparéncia nas comunicagdes
Gestao inclusiva

. Eticanas relacdes e nos negécios
Gestao responsavel

Amazonia

Investimento social privado

ESG strategy translated into ten positive
impact commitments (for more details,
please access our Integrated Annual
Report)

Financial Citizenship

Inclusion and Entrepreneurship
Financing in positive impact sectors
Responsible investment
Transparency in communications
Inclusive management

Ethics inrelations and business
Responsible management
Amazon

Private Social Investment

©®NO VA WN S

—
©



2022 vs 2018
+ 2X

investimentos no
desenvolvimento

2022 vs. 2018: +2x investments in
solutions development | -42%

de solucoes
S Infrastructure costs

-42%

custos de
infraestrutura

Matias Granata

Experimentacgoes

de novos prod utos Experiments on new products and
e servigos services: +4x in the last 12 months

+4X

nos ultimos 12 meses

Corporativo | Interno
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Carteirade crédito
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* Consideram total de contratagdes,
transferéncias e pagamentos realizados
em todos os canais, exceto numerario.

Credit Portfolio (Jun-22) > BRL 1
trillion

Share of digital interactions

* Considering total hires, transfers
and payments made through all
channels except cash



in 2022, 100% of Retail proposals
are being decided on the same
day, mostly inreal time.

das propostas do
Varejo sendo

decididas no mesmo
dia, na sua maior

parte em tempo real,
em 2022 5
//
Reducdo de
Reduction of 86% of the
na utilizagdo dos utilization of ATMs to enable the
caixas eletronicos use of digital channels

para habilitar o uso
de canais digitais
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100% of the loan portfolio

dacarteirade undergoes a socio-environmental
crédito passa por risk analysis

uma analise de

risco socioambiental

C Net-Zero Commitment
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